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2 Introduction 
The 5th Advisory Board meeting was held on the 22nd of July 2021 as a web meeting and it was attended 

by representatives of the MILE21 consortium and the Advisory Board members. The role of the 

Advisory Board was to monitor the progress of the project, to provide an insight and feedback on the 

progress and it was scheduled to meet every six months. The current meeting was the final for the 

Advisory Board and focused on the evaluation of the project. For this reason, the consortium 

presented the project’s achievements and progress along with any issues that could have arisen. In 

addition, the consortium provided guidelines for the evaluation by providing a questionnaire. As this 

was the final event, some initial ideas were presented regarding the continuation of the project after 

the end, the so-called After-LIFE plan. 

The meeting’s agenda was as below: 

Category Description and respective task Lead 

Platform 
presentation 

Website layout, tools, functionality  - 
Task C1 

Altroconsumo 

Technical background 

Vehicle database - Task C2 ICCT 

Monitoring scheme - Task C4 AUTH 

Simulation models - Task C3 TNO 

Outreach 
activities 

Communication & dissemination 
activities - Task E1 

Altroconsumo 

Transferability and replicability - Task 
C5 

Altroconsumo 

After-LIFE 
program 

Draft ideas about After-LIFE - Task F1 AUTH 

MILE21 
evaluation 

Distribution of questionnaire - Task 
D1 

AUTH 

 

The project finish was extended to the 31st of December 2021, with the original date being the 31st of 

August 2021. The extension was required due to delays caused by the Covid-19 pandemic that affected 

several activities such as the measuring scheme and promotion campaigns. 

The current document presents the minutes of the Advisory Board meeting. 

 

  



3 Participants 
3.1 Advisory Board 
Gabriele Grea (GREEN Research Centre) 

Georgios Fontaras (JRC) 

Stephane Rimaux (PSA) 

 

Dorothee Saar (DUH) and Sheila Watson (FIA Foundation) was not possible to join the meeting on that 

date. For this reason, AUTH organized separate bilateral meetings to update them on the project’s 

topics. The call with Dorothee Saar was scheduled on the 13th of July and with Sheila Watson on the 

3rd of August 2021. 

 

3.2 MILE21 Partners 
Athanasios Dimaratos (AUTH) 

Stylianos Doulgeris (AUTH) 

Arsenios Keramidas (AUTH) 

Zisis Samaras (AUTH) 

Nikiforos Zacharof (AUTH) 

Luisa Crisigiovanni (ALTRO) 

Roberto Paglia (ALTRO) 

Antonio Toccarelli (ALTRO) 

Giorgos Mellios (Emisia) 

Sonsoles Diaz (ICCT) 

René van Gijlswijk (TNO)   



4 Meeting minutes 
The current paragraph presents the main topics of discussion of the meeting along. There are several 

references to the project’s deliverables, which can be found online on the MILE21 website1. The 

deliverable list was scheduled to be updated in the first week of August and September so that the 

Advisory Board members have all the required material available to them. It should be noted that 

some deliverables will be added in Autumn, but these are mainly related to the reporting to the 

European Commission and should not affect the evaluation procedure. Despite this, the consortium 

is always available to provide further information, if needed. 

A Deliverable list with the deliverable names and codes can be found in the Annex. The deliverable 

codes can be used to easily identify the respective deliverable on the website. 

4.1 Platform presentation 
4.1.1 Website layout, tools, functionality  - Task C1 
The platform was developed within the context of Task C1 and it is available in three languages on the 

main website, English, French and German. In the consumer organizations’ websites, it is also available 

in their national languages making MILE21 available in Italian, Portuguese, Spanish and Flemish. 

The platform offers scientific advice about vehicles’ fuel and energy consumption and provides also 

advice to reduce it. Alongside offers two tools: the find a car tool and the self-reporting tool. The find 

a car tool offers technical information for vehicles from a large database and presents also 

representative fuel/energy consumption values, which have been calculated based on the M1 model 

(see Task C3). One of the strong points of the tool is that enables the user to compare multiple vehicles 

side by side. 

The second tool is the self-reporting tool, where the users register their vehicle and then they can 

record their fuel/energy consumption. The recording is done by entering the respective values when 

refuelling/recharging the vehicle along with the odometer reading. Additionally, the user is prompted 

to enter the estimated share of urban-rural-highway driving. After three re-fillings the tool presents 

the user consumption value and benchmarks it with a representative value based on the route type 

(urban-rural-highway share), which is calculated based on the M2 model (see Task C3). 

4.1.2 Technical background 
4.1.2.1 Vehicle database - Task C2 
The core of the MILE21 platform is the vehicle database that contains the technical specifications 

including official fuel/electricity consumption and CO2 emissions. These data are used for calculating 

representative on-road consumption values (see Task C3 in 4.1.2.3) and for comparing vehicles. The 

vehicle database was provided by ADAC, which delivered regular updates every six months. 

The ICCT evaluated various databases, but it found ADAC to be the most suitable one for the needs of 

the project as it was complete, of good quality, reliable, covered all model years and at a fair price. It 

could be considered that the database is mostly oriented to the German market, but a comparison 

with the European Environment Agency (EEA) registrations data revealed that it is not specifically 

skewed towards Germany as shown in Figure 1. 

 
1 www.mile21.eu/project/activities  

http://www.mile21.eu/project/activities


 

FIGURE 1: ADAC VEHICLE MODEL COMPLETENESS COMPARISON WITH THE EEA DATABASE 

 

In every database update, the ICCT applied the ETL procedure (Extract-Transform-Load) on the raw 

data to align it to the MILE21 needs. Subsequently, the data was forwarded to Emisia, which was 

responsible for hosting the database in the website’s back-end and connecting it to the front-end 

through an API. The communication protocol is shown in Figure 2. 

 

 

FIGURE 2: MILE21 WEBSITE DATABASE COMMUNICATION 

 



The work on the back-end database included the implementation of the simulation tools from Task 

C3, along with a methodology to calculate fuel and energy consumption based on the self-reporting 

tool. 

 

4.1.2.2 Monitoring scheme - Task C4 
The measuring scheme aimed to collect data to develop and calibrate the simulation models by 

measuring fuel consumption of actual users on-road and performing on-road and laboratory 

measurements. 

Within this context, the LAT installed a series of loggers in the On-Board Diagnostics port of the 

vehicles of actual users. The chosen logger was the CSS CL3000 and it was replaced later on with the 

next model, the CSS CANEdge2. The aim was to install OBD loggers in 100 vehicles that would spread 

in partner’s countries to get a thorough overview of the driving habits in Europe. However, this task 

was heavily affected by the Covid-19 pandemic as it was not possible to travel for a significant period 

during the project’s implementation. TNO complemented the data by providing additional 

measurements through their own activities. 

The OBD logger installation campaign collected data from 91 vehicles in Greece and the Netherlands 

by covering a significant number of powertrains. The OBD loggers remained for at least two months 

on the vehicles and from these vehicles, 13 were kept for long-term monitoring that ranged from 6 to 

18 months with a median value of 10. Figure 3 presents the number of monitored vehicles by 

powertrain. 

 

 

FIGURE 3: ACTUAL USER VEHICLE MONITORING BY POWERTRAIN 

 

The on-road and laboratory measurements were performed to provide reliable high-quality data for 

the model calibration. The on-road measurements were conducted with Portable Emissions 

Measuring System (PEMS) over a predefined route and different driving patterns. In order to 

complement the lack of data from user vehicle monitoring, it was decided to extend the route and 

include sections with higher slopes. 



The laboratory tests were performed on a chassis dynamometer and included cold/hot WLTP runs and 

steady-state measurements. An idling test with A/C on and off was also added in order to assess the 

effect. 

The collected data were also used for an initial evaluation of the M1 and M2 models (see Task C3) and 

highlight potential issues. This feedback has been very valuable for the development of the M3 and a 

relative report was drafted. The report was scheduled to be uploaded on the website at the beginning 

of August. 

 

4.1.2.3 Simulation models - Task C3 
Task C3 focused on the development of the simulation models, which are used for calculating 

representative fuel/energy consumption values. The models were named M1, M2 and M3 and present 

an increasing level of complexity. 

The M1 and M2 are empirical models and take a statistical approach based on existing data and data 

measured in the project. They have already been deployed in the MILE21 platform for the find a car 

and self-reporting tool. On the other hand, the M3 model is based on a physical model and is able to 

cover conditions that could not be predicted by the empirical models. The M3 is also capable of 

calculating instantaneous data and it will be useful in possible future platform expansions. At the 

current stage, the model deployment in the platform is shown in Figure 4. 

 

 

FIGURE 4: SIMULATION MODEL DEPLOYMENT IN THE PLATFORM 

 

For most vehicles the accuracy of the models is within ±10% for the M1 and M2 and for the outlier 

vehicles, the M3 model is utilized. The M1 model is described in detail in the respective deliverable (D 

C3.1) and the M2 model in the deliverable D C3.2, which was scheduled to be uploaded on the 

platform in the first week of August. 

The M3 model is completed for conventional powertrains, but currently, LAT implements feedback 

that has been received in the previous months from the Advisory Board members. During the meeting, 

it was agreed to evaluate the model in September in collaboration with PSA and the JRC. 

 

4.2 Outreach activities 
4.2.1 Communication & dissemination activities - Task E1 
The promotion activities included events that were mainly directed to specific target audiences such 

as consumer organizations and car clubs along with posts and articles mostly intended for the general 

public. In this context, the summary of these activities is as in Figure 5. 



 

FIGURE 5: OVERVIEW OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

 

The series of activities attracted a significant number of users resulting in around 300 thousand visits 

out of which around 200 thousand were unique. These data cover the period from 1st of September 

2020 to 30th of June 2021. Figure 6 presents in detail the page views and the unique visits for the 

central website and the national consumer organization sites. 

 

 

FIGURE 6: MILE21 WEBSITE VISITS FROM 1/9/2020 TO 30/6/2021 

 

All these activities gained additional attention from the press for MILE21, where the records showed 

207 quotes in online news, radio, TV and web TV. 

These efforts have delivered a nomination for best website in the Better World category in the EU 

awards. The winner is decided in public voting which was scheduled to run until the 6th of August 2021. 

 



4.2.2 Transferability and replicability - Task C5 
The project’s transferability and replicability activities focus on the adoption or integration of the 

MILE21 website from other organizations, mainly consumer organizations, and on the adaptation of 

the MILE21 methodologies to other settings. 

Regarding the adoption and integration of the website, there are two options available: the first one 

is an organization to simply host the MILE21 content. In this case, the material is translated into the 

organization’s national language and it is hosted on their website along with a link that directs to the 

central MILE21 website. The second option is a full integration of the platform, where all the material 

and site’s functionalities are translated into the organization’s language and offers also the possibility 

to include their visual identity by including the logos and colours. 

A series of activities were organized in this direction by BEUC, the umbrella consumer organization in 

order to attract more of their members to join the MILE21 effort. KEPKA, a consumer organization 

from Greece, chose in June to host the material of the MILE21 and provide a link to the central 

website2. A similar approach was also taken by the Organizacija na Potrosuvaci of North Macedonia 

that hosted the MILE213 in July. 

Konsumenci is the most important consumer organization in Poland and expressed interest to 

integrate MILE21. In this case, however, a different approach was taken. It was decided to add polish 

as an extra language in the central website and this effort will be completed in mid-Autumn. 

The adaptation of the MILE21 methodologies in different settings focused on the application of the 

M3 model (see Task C3). The chosen settings were passenger vehicles in the United States and vans 

in Europe. For the US passenger vehicles, the M3 model was applied on several vehicles that were 

retrieved from the Environmental Protection Agency (EPA) database and their fuel consumption 

values were compared with values from the www.fueleconomy.gov. The latter is a website hosted by 

the US Department of Energy that provides representative on-road fuel consumption values and it has 

been the inspiration for developing MILE21. The second dataset was vans in Europe and more 

specifically in the Netherlands based on TNO studies. The deliverable for this study was scheduled for 

publication at the end of August 2021. 

 

4.3 After-LIFE program 
The project was about to be completed at the end of August 2021, but an extension was requested in 

order to finish at the end of December 2021. The reason for the extension was to implement better 

the project due to the delays caused by the Covid-19 pandemic. Throughout this extension, the 

consortium will focus on the drafting of the After-LIFE that is the continuation of the project after the 

LIFE funding ends. 

The consortium identified three main topics that need to focus on: 

• Collaborators: Includes current partners and potential new ones 

• Platform needs: Maintenance and further development needs 

• Funding: Funding channels that could support the effort 

 
2 https://kepka.org/mile21 
3 https://opm.org.mk/mile21/ 

http://www.fueleconomy.gov/
https://kepka.org/mile21
https://kepka.org/mile21
https://opm.org.mk/mile21/


The MILE21 partners have expressed their interest in supporting the platform to varying degrees. 

There have already been talks about other potential collaborators that could further enhance the 

MILE21 and also support this effort. These potential collaborators include ADAC, the provider of the 

vehicle database and Green NCAP, which is a project with similar interests and goals as MILE21. 

Regarding the platform needs, it was identified that the front-end and back-end require maintenance 

along with the simulation models. Table 1 presents in detail the required actions to maintain and 

enhance the platform along with their status. 

 

TABLE 1: PLATFORM MAINTENANCE AND DEVELOPMENT NEEDS 

Category Field Status 

Front-end 

Website Requires maintenance 

User-database personal data Requires maintenance 

Self-reporting tool Completed 

Compare tool Completed 

Compare tool additional input 
validation 

Future development 

Simulation 
models 

M1, M2, M3 models Requires maintenance 

Extension of models Future development 

Back-end 

Vehicle database Completed 

Vehicle database post-processing Requires maintenance 

Vehicle database API update Requires maintenance 

 

For funding opportunities, the zero case scenario is self-funding, which offers complete freedom over 

the platform. However, this could be difficult to sustain until the platform becomes commercially 

viable as all the costs need to be shared among the partners. Commercial exploitation of the platform 

is desirable, but initially, it would be difficult to cover the costs. For this reason, the consortium is 

directed at least initially to seek funding from foundations. In this case, the foundations could cover a 

significant part of the costs, although the platform targets should be aligned to the ones of the 

foundation. This is not considered to be a significant issue, especially in the beginning. The last funding 

opportunity would be to involve MILE21 in a new research proposal such as Horizon Europe, but this 

could require time. 

The Advisory Board highlighted the need to set clear targets for the development of the platform in 

the After-LIFE and this will assist in drafting a proper business plan. It was also highlighted that actions 

such as business plan drafting and communication with foundations should take place as soon as 

possible to avoid running out of funding. 

 

4.4 MILE21 evaluation 
The project evaluation by the Advisory Board is part of Task D1, which is also responsible for 

monitoring the project’s impact. In order to facilitate the process, the consortium prepared a 

questionnaire that was delivered to the Advisory Board members to provide their feedback. In this 

context, the evaluation will focus on three main topics: the website, the communication activities and 



comparison with similar platforms. Figure 7 presents the evaluation scheme along with the specific 

points that are requested to be evaluated. 

 

 

FIGURE 7: EVALUATION SCHEME 

 

The questionnaire contains standardized questions for grading along with open-ended questions. 

However, feedback can be provided at any given point. An initial timeline for the evaluation was 

provided as shown in Table 2. 

 

TABLE 2: EVALUATION TIMELINE 

Action Deadline 

Submit questionnaire to the consortium 30/9/2021 

Consortium draft report and send it to the 
Advisory Board 

15/10/2021 

Advisory Board check and approval 31/10/2021 

 

The consortium partners are available at any point throughout the evaluation process to provide 

further feedback and clarifications. The Questionnaire template can be found in the Annex. 

In order to facilitate the evaluation process regarding the implementation and user impact, the 

consortium provided website statistics. By 20 July 2021, the platform had around 7000 registered 

vehicles as shown in Figure 8. 



 

FIGURE 8: DATABASE OVERVIEW BY JULY 2021 

  



5 Annex 
5.1 Meeting photos 
Photos from the final Advisory Board meeting 

 

 

  



5.2 Deliverable list 
Task Name of the Deliverable Deliverable 

code 

A 1 Vehicle market and driving behaviour baseline, against which the project achievements will be evaluated A 1.1 

C 1 A central website available in English, German and French, containing all the data and the features 
explained in the Work Scope section 

C 1.1 

Integration of the central website into the websites of the consumers associations participating or 
associated within the project 

C 1.2 

C 2 Type approval data (WLTP fuel consumption/CO2, RDE air pollutant emissions [NOx and PM], etc.) of 
vehicle models currently on the market and vehicle models of previous years still in customer hands 

C 2.1 

User reported on-road fuel consumption for vehicle models on the market C 2.2 

Back-end database for storing data collected in C.2-4 as well as data exchange link with C.1 for publication 
on website as well as C.3-4 for further use of collected data for following tasks 

C 2.3 

C 3 Model M1: 1.Guideline on the use of model M1, 2.Guideline on the adaptation of model M1, 3.Model M1 
justification 

C 3.1 

Model M2: 1.Guideline on the use of model M2, 2.Guideline on the adaptation of model M2, 3.Model M2 
justification 

C 3.2 

Model M3: 1.Qualitative explanation of deviating fuel consumption values, 2.Conditional:On-line version of 
model M3, 3.Conditional:Guideline for on-line version of model M3, 4.Model M3 justification 

C 3.3 

C 4 Evaluation of existing data logging equipment and selection of the most appropriate to be installed on 
vehicles 

C 4.1 

Validation of initial estimates of real-world fuel consumption in Actions C.2 and C.3 C 4.2 

Long-term real-world fuel consumption information, covering different vehicle technologies, drivers and 
routes 

C 4.3 

C 5 Transferability and replicability plan and strategy C 5.1 

Two different settings for adaptation of collected data C 5.2 

Detailed documentation of the methodology developed throughout the project C 5.3 

Documentation of applied models, software and experimental procedures C 5.4 

Three collaborations with diverse consumer communities (agreements achieved during the project period – 
the last by the declared deadline) 

C 5.5 

Four presentations/posters in conferences (given during the project period – the last by the declared 
deadline) 

C 5.6 

Three scientific/technical publications (submitted to journals during the project period and the last one not 
later than the declared deadline) 

C 5.7 

D 1 Final list of members of the Advisory Board D 1.1 

Analysis of results, inputs to KPI Webtool delivered with progress, mid-term and final reports D 1.2 

Minutes of Advisory Board meetings (1st meeting on month 6 and then every six months) D 1.3 

Statistics on the use of the central website and the amount of data collected as part of the project D 1.4 

Advisory Board evaluation for final report D 1.5 

Report on socio-economic impact on local economy and population D 1.6 

E 1 Notice boards/posters/stickers at strategic places (first placement on month 6 and then regular update) E 1.1 

Monthly web marketing promotion, starting on month 18 and going until month 36 E 1.2 

Monthly newsletter to members of the MILE21 project as well as a broader audience, starting on month 18 
and going until month 36 

E 1.3 

Three articles to be published in the main magazines of ALTRO, DECO, OCU, TA (month 18, 24 and 36) E 1.4 

One Facebook post per month reaching members and fan base of consumer organisations, starting on 
month 18 and going until month 36 

E 1.5 

Information on MILE21 published on BEUC web platform, starting on month 18 and going until month 36 E 1.6 

Workshop for the organisations external to the consortium interested in exploiting the tool E 1.7 

Attendance to Advisory Board meetings, first on month 18 and then every 6 months E 1.8 

Media quotes – press review report (month 24 and 36) E 1.9 

Presence at two relevant automotive shows (month 24 and 30) E 1.10 

Translation of website core content by five organisations external to the project E 1.11 

12 video stories with ambassadors talking about the lesson learnt, starting on month 24 and every month 
until the end of the project 

E 1.12 

Two local info sessions (month 24 and 36) E 1.13 



Climate change summit attendance together with consumers international E 1.14 

Cooperation with car clubs to promote the platform E 1.15 

Public conference to be organised with BEUC, media and relevant EU stakeholders (close to the end of the 
project) 

E 1.16 

Layman's report to a general public E 1.17 

F 1 Inception report F 1.1 

6-month progress report F 1.2 

Data management plan F 1.3 

12-month progress report F 1.4 

Mid-term report F 1.5 

After-LIFE plan F 1.6 

Audit report F 1.7 

Final report with payment request F 1.8 



5.3 Questionnaire template 
 

MILE 21 - Advisory Board Member Questionnaire for project evaluation 

5.3.1 Introduction 
The MILE214 project focuses on the development of a website that offers users information about the 

fuel and energy consumption of vehicles along with advice to reduce it. This is done by hosting 

scientific information on the parameters that affect fuel/energy consumption and by providing two 

tools to assist them: a) self-reporting tool, where they can record their fuel/energy consumption and 

b) a find-a-car tool, which contains an extensive vehicle database where they can find representative 

on-road consumption values. The MILE21 project is not only about developing the platform, but also 

about engaging in communication activities to reach out to inform users and raise awareness. The 

effort in this direction focused on a series of events targeting specific groups of influence, articles and 

posts directed to the general public. 

The aim of the current study is to evaluate the efforts of the MILE21 to achieve its targets by focusing 

on the following main fields: 

• Website 

o Available Information 

o Provided Tools 

• Communication 

To facilitate the process, the study was structured in a form of a questionnaire, which was distributed 

to the project’s Advisory Board members, who will perform the evaluation. 

5.3.2 Evaluation approach 
The MILE21-Advisory Board Member Questionnaire aims to obtain viewpoints from the Advisory 

Board Members on the functioning of the MILE21 website. The questionnaire has been developed on 

the basis of literature on usability and user satisfaction (Muylle, Moenaert, and Despontin 2004; Elling 

et al. 2012) and includes questions that can be answered with standardized responses, as well as open-

ended questions. The questionnaire evaluates the three most relevant aspects of informational 

websites: 

• Information should be easy to find. 

• The content should be easy to understand. 

• The layout should be clear and should support users' adequate task performance. 

According to these guidelines, the website evaluation was done based on the following criteria: 

• Layout: The design and the structure of the platform 

• Contents: The provided information in terms of being sufficient and of quality 

• Ease of use: The ease to use the platform/tool and navigate through 

• Outcome for users: How does the overall experience appeals to the users 

The communication activities evaluation was based on the outreach the project had to the users, their 

response to the platform, the events that were organized to promote the project and the long-term 

 
4 www.mile21.eu 

http://www.mile21.eu/


potential. As MILE21, is not the only respective tool or project available to the users, the last part of 

the evaluation focused on comparing it to other tools such as Spritmonitor. 

The following list presents an overview of the questionnaire: 

1. Website evaluation: layout, contents, ease of use, outcome for users) 

a. Website 

b. Self-reporting tool 

c. Find a car tool 

2. Communication 

a. Coverage and impact (people reached/engaged = increased awareness about fuel 

consumption & pollution) 

b. Long-term potential (market potential, institutional impact) 

3. Comparison with other tools 

Each one of the aforementioned categories contains standardized and open-ended questions. The 

standardized questions focus more on grading on how sufficiently the platform fulfils the set criteria. 

The grades are from 1 (no sufficient) to 5 (fully sufficient). For each one of the standardized questions, 

the Advisory Board members can provide additional feedback in the form of free text. On the other 

hand, the open-ended questions do not have a grade, but they target to receive direct feedback. 

The aspects under evaluation are closely linked to the project’s activities, which are organized in Tasks 

and the MILE21 consortium provided a progress update in every Advisory Board meeting. In the final 

Advisory Board meeting on the 22nd of July 2021, the consortium presented the achievements of each 

task throughout the project’s duration. Each task also has a series of deliverables, which are available 

online5 to anyone. In order to facilitate the evaluation process, Table 3 presents a correlation between 

the under-evaluation aspects and the respective Tasks. It should be noted that the correlation is not 

strict, as in many cases several tasks are involved and the evaluation should focus on the outcome of 

this synthesis. 

TABLE 3: EVALUATED ASPECTS AND TASK CORRELATION 

Evaluated aspect Tasks Comments 

Website C1 The overall website (including the tools) layout, structure and 
design were done within the C1. The advice input and texts were 
provided by all the partners 

Self-reporting 
tool 

C2, C3, C4 C2 processes and stores the vehicle database. Models M2/M3 
from C3 provide representative on-road values. C4 provided data 
for the M2/M3 model development 

Find-a-car tool C2, C3, C4 As above 

Communication E1, C5 E1 organized events, promotion through social media etc. and 
created a series of videos that include promotion and driving 
advice6. C5 focused on results transferability and replicability 

Coverage and 
impact 

E1, D1 Impact of communication activities (E1) and website metrics (D1) 

Long-term 
potential 

 Not specific task 

Comparison with 
other tools 

 Not specific task 

 
5 www.mile21.eu/project/activities 
6 www.mile21.eu/project/media  

http://www.mile21.eu/project/activities
http://www.mile21.eu/project/media


 

The following section contains the questionnaire that the Advisory Board members need to fill in and 

provide their feedback. The purpose is to provide them with an overview in order to better prepare 

for the evaluation. A separate version will be provided in Word format so that they can enter their 

feedback directly. 

5.3.3 Questionnaire 
The following paragraphs provide information about the evaluated aspects, along with the questions 

that need to be provided for the evaluation. Whenever it is requested to grade the website, it should 

use the scale on Table 4. 

TABLE 4: GRADE SCALE FOR EVALUATING HOW WELL MILE21 COVERS THE EVALUATED ASPECTS 

Lowest Low Medium High Highest 

1 2 3 4 5 

 

5.4 Website evaluation 
General description 

The website was developed within the activities of Task C1, which was responsible for the front-end 

development. The layout, design and access of the various parts of the website were done within this 

context. The Advisory Board members are invited to navigate through the website (www.mile21.eu) 

and focus on the design, layout, ease of use and content, such as scientific advice texts, media, along 

with the two tools (self-reporting tool and find-a-car tool). The following paragraphs focus on specific 

aspects of the website. 

5.4.1 Website 
The website is the medium that contains all the relevant information for the users. Ease to use and 

accessibility is fundamental to engage the users. Additionally, please pay attention to the content in 

terms of quality and clarity. 

Question Grade 

How well do you consider that the layout is?  

How well do you consider that the contents are?  

How easy do you find it to navigate?  

How do you think that the outcome to the users is?  

 

Please provide additional feedback on any of the evaluated aspects and anything else that you 
would consider relevant: 
 
 
 
 
 
 

5.4.2 Self-reporting tool 
The target of the self-reporting tool is that users record their fuel/energy consumption and compare 

it with the official values and also with a representative value. The representative value takes into 

consideration the route type that the user has declared in terms of urban-rural-highway share and 

http://www.mile21.eu/


applies a balanced driving style. The aim is that the user applies the advice that is presented in the 

MILE21 and attempt to reach this value. 

The presented vehicle models are derived from the vehicle database that is updated and processed in 

Task C2. The development of the model that calculates the representative value was done within the 

activities of Task C3. In addition, the data for the calibration and evaluation of the models were 

collected within Task C4. 

Question Grade 

How well do you consider that the layout is?  

How well do you consider that the contents are?  

How easy do you find it to navigate?  

How do you think that the outcome to the users is?  

 

Please provide additional feedback on any of the evaluated aspects and anything else that you 
would consider relevant: 
 
 
 
 
 
 

 

5.4.3 Find-a-car tool 
The find-a-car tool contains a large vehicle database, which has been processed and updated regularly 

within the activities of Task C2 and contains vehicle technical information. In addition to the technical 

information, the tool presents a representative on-road fuel/energy consumption value that was 

calculated by the tools that were developed by Task C3. 

Question Grade 

How well do you consider that the layout is?  

How well do you consider that the contents are?  

How easy do you find it to navigate?  

How do you think that the outcome to the users is?  

 

Please provide additional feedback on any of the evaluated aspects and anything else that you 
would consider relevant: 
 
 
 
 
 
 

5.5 Communication 
The communication activities were developed within the context of Task E1 that organized several 

events addressed to specific groups such as consumer organizations, policymakers and car clubs. The 

activities included a series of articles and posts that were addressed to the general public, namely 

consumers. In order to enhance these activities, Task E1 produced a series of videos with ambassadors 



to promote the platform’s tools and advice to reduce fuel and energy consumption, which can be 

found on the website7. 

Task C5 focused on the replicability and transferability of the methodologies that were developed 

within the project. On the one hand, one of the aims was to enable other organizations to integrate 

the MILE21 platform into their websites. On the other hand, it was to publicize the methodologies, 

such as the model development of C3 through scientific publications and presentations in 

conferences. 

The user engagement with the platform was monitored by Task D1, which provided usage metrics. 

5.5.1 Coverage and impact 
The performed activities targeted several different groups to gain attendance and raise awareness of 

the issue. At this stage, we would like to evaluate whether the activities to promote the platform are 

sufficient. 

Question Grade 

Have crucial target groups been covered?  

Have the public awareness activities (articles, posts, etc.) been sufficient?  

Have the outreach activities gained sufficient attention to the project?  

Do you think that the scientific publications cover the topic sufficiently?  

 

Please provide additional feedback on any of the evaluated aspects and anything else that you 
would consider relevant: 
 
 
 
 
 
 

 

The MILE21 is also intended to be a live platform and continue developing by adapting to the needs 

of the policy, but also by attempting to influence policymaking. It is of special interest the Regulation 

(EU) 2017/1151 that sets the requirement of the On-Board Fuel Consumption Meter (OBFCM). The 

OBFCM measures the vehicle’s fuel consumption and it is mandatory for new vehicles from 2021. In 

addition, these data will have to be provided to the European Commission in the next coming years. 

In addition, BEUC has been making efforts to revise the car labelling Directive (Directive 1999/94/EC). 

The car labelling directive is considered obsolete and is not applied uniformly throughout the EU. 

Revising it and including it in the Regulation – not only as Directive – could further empower 

consumers when they are viewing vehicles at the car dealers and online. 

MILE21 would like to make use of the reported OBFCM data -if they are publicly available – and 

present them on the platform to further improve the user experience. This effort, although not the 

only one, aims in improving, in general, the information that is provided to the consumers and it could 

complement the efforts to revise the car labelling scheme. 

Question Grade 

What do you think is the potential to use MILE21 to influence policymaking?  

 
7 www.mile21.eu/project/media 

http://www.mile21.eu/project/media


 

Please provide additional feedback on any of the evaluated aspects and anything else that you 
would consider relevant: 
 
 
 
 
 
 

Do you think that MILE21 could contribute to communicating OBFCM values? Please elaborate and 
highlight potential issues and perhaps how they could be addressed. 
 
 
 
 
 
 

Do you think that MILE21 could contribute to revising the labelling scheme directive by providing 
input for proper labelling? Please elaborate and highlight potential issues and perhaps how they 
could be addressed. 
 
 
 
 
 
 

 

5.5.2 Long-term potential 
The consortium developed the MILE21 by taking into consideration its long-term potential with the 

target to maintain the platform and keep the users engaged. 

Question Grade 

Based on the current activities what do you think is the long-term potential?  

 

Please provide additional feedback on any of the evaluated aspects and anything else that you 
would consider relevant: 
 
 
 
 
 
 

What other features do you believe that should be developed to keep the users engaged? Please 
consider that this is not limited only to technical implementations on the website, but also to other 
outreach activities. 
 
 
 
 



 

 

5.6 Comparison with other tools 
There are several other tools and projects available to the users, where they can report their fuel 

consumption and be informed about the parameters that affect it. One of the most prominent tools 

is spritmonitor.de, while there are other relative projects such as the TRUE Initiative 8 . MILE21 

investigated the available tools and attempted to build on the knowledge and provide an improved 

user experience. 

Do you know other platforms and projects that focus on informing users of their fuel and energy 
consumption? If yes, could you please list them? 
 
 
 
 
 
 

Compared to the platforms that you know of, are there any fields that are stronger than the ones 
in MILE21? 
 
 
 
 
 

Compared to the platforms that you know of, what are the main weaknesses of MILE21? 
 
 
 
 
 

 

  

 
8 www.trueinitiative.org/  

https://www.spritmonitor.de/en/
http://www.trueinitiative.org/
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